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Climate Emergency 

Three in f ive bel ieve that we are facing a 

cl imate emergency 

Three in five (63%) agree that we are facing a climate emergency, with a quarter (25%) strongly 

agreeing. Two thirds (66%) say they would be willing to make personal sacrifices for the climate as 

long as they knew others were doing the same. 

In comparison, a quarter (25%) say climate change is happening but there is nothing they can do 

about it personally, whilst 21% believe climate change won’t have an effect on people in the UK for 

several decades to come. 

Interestingly, 36% of those aged 18-34 agree that climate change is happening but can’t do anything, 

compared to only 21% of those aged 55+. Yet younger people are also more likely to say we are 

facing a climate emergency (69% of those aged 18-34 vs. 59% of those aged 55+). 
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‘We have a moral duty to look after the planet’ 

i s  the most motivating statement  

Two-thirds of UK adults find the statement ‘we have a moral duty to look after the planet’ the most 

motivating statement to take action on climate change. This is the most popular statement amongst all 

age groups and genders. The breakdown is as follows: 

 

 

Nine in ten would consider reducing their energy 

usage to protect the environment and cl imate 

Overall, UK adults would consider most options to protect the environment and climate. Nine in ten 

(91%) would consider reducing their energy usage, whilst 83% would consider buying fewer clothes. 

30 %

17 %

16 %

15 %

13 %

12 %

8 %

35 %

51 %

56 %

59 %

60 %

64 %

67 %

A third of Britons have stopped or reduced
their meat intake mostly for environmental

reasons

The weather is getting more and more
extreme - UK summers could be 5°C warmer

by 2070

Climate change is resulting in deaths from
extreme weather and causing people to leave

their homes because of drought, war and
scarce resources

Young people’s lives will be seriously affected 
by climate change in the future, with potential 
food and water shortages and more and more 

extreme weather

Scientists say that we have less than 12 years
left to prevent the worst effects of climate

change

Climate change is a severe threat to wildlife
and our natural world - with huge loss of

species and coral reefs likely to decline by 70-
90%

We have a moral duty to look after the planet

Which of the following statements, if any, would motivate you to 
take action on climate change?

High motivation (4-5)2 Low motivation (1-2)
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Only two in five however would consider attending a protest or demonstration to protect the 

environment and climate. This is particularly low amongst those aged 55+, as those aged 18-24 are 

more than twice as likely to attend a protest than those aged 55+ (63% vs. 27%).   

 

Foss i l  fuel  companies are most responsible for 

making cl imate change worse but government is  

most responsible for taking action  

When asked who is responsible for making climate change worse, fossil fuel companies come top 

(56%), followed by the government (43%) and individuals ‘like me’ (38%).  

In comparison, almost two thirds (64%) believe the government is responsible for taking action on 

climate change, followed by fossil fuel companies and individuals (both 51%).  

W H O  R E S P O N S I B L E  F O R  M A K I N G  

C L I M A T E  C H A N G E  W O R S E  

R E S P O N S I B L E  F O R  

T A K I N G  A C T I O N   

Fossil fuel companies 56% 51% 

Government 43% 64% 

Individuals like me 38% 51% 

Natural processes 27% - 

International bodies like 
the EU, UN 

27% 49% 

Non-governmental 
organisations (NGOs) 

22% 33% 

Local government 22% 39% 

Banks 13% 24% 

 

42%

75%

76%

78%

79%

81%

84%

91%

Attend a protest or demonstration

Eat less meat

Vote differently

Fly less

Drive less

Sign a petition to encourage…

Buy fewer clothes

Reduce my energy usage

% of those that would consider doing this to protect the 
environment and climate
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Three quarters would support the government 

investing more heavily in renewables  

Thinking about what UK adults would support the government doing in order to protect the 

environment, investment in energy and transport comes top.  

Three quarters (77%) would support the government in investing more heavily in renewables, and 

61% would support stopping investing in fossil fuels. 

Transport is also popular, with 84% in support of making public transport cheaper/free, and 79% in 

support of the government investing in public transport, walking and cycling routes. 

 

 

42%

75%

76%

78%

79%

81%

77%

79%

79%

84%

42%

76%

19%

21%

10%

39%

5%

10%

5%

4%

6%

3%

25%

4%

Introduce a carbon tax

Tax frequent flyers

Stop giving aviation tax breaks

Tax meat products

Invest more heavily in renewables

Stop investing in fossil fuels

Making it cheaper and easier for drivers
to switch to electric cars

Offer incentives for homeowners to
insulate their properties

Invest in public transport, walking and
cycling routes

Make public transport cheaper/free

Ban all new airport runways

Retrofit housing in the UK to make
more energy efficient

To what extent would you support or oppose the government 
doing each of the following to protect the environment and 

slow/stop climate change?

Opposed In support
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About Opinium 
 

OPINIUM is an award winning strategic insight agency built on the belief that in a world of 

uncertainty and complexity, success depends on the ability to stay on pulse of what people think, feel 

and do. Creative and inquisitive, we are passionate about empowering our clients to make the 

decisions that matter. We work with organisations to define and overcome strategic challenges – 

helping them to get to grips with the world in which their brands operate. We use the right approach 

and methodology to deliver robust insights, strategic counsel and targeted recommendations that 

generate change and positive outcomes. 

www.opinium.co.uk    |    research@opinium.co.uk    |    0207 566 3190 

 

 

 

Opinium Research is a member of the British Polling Council and abides by its rules. Under these rules we are required, when 

requested, to make information available from survey results that have entered the public domain. These include, but are not 

limited to, the name of commissioning client, fieldwork dates, methodology, size and composition of sample, and data tables 

showing the text of the questions asked, the order in which they were asked and the answers given to them. 
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